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Expose Yourself - How to Write With Personality
By Margaret E Crum
Everyone likes a good story especially when it comes from an
excellent storyteller. You know the type, that person who can
engage your attention and spin a yarn so intriguing that they
actually draw you in and capture your interest until the end,
leaving you longing for more. It is the manner in which the story is
told that makes it something worth listening to, or in this case,
something worth reading.
It's Not What They Teach You in School
Most of the writing taught in school or college advises the removal of personality
traits. An informal style is often discouraged as being too colloquial. Many of us have
been instructed to write in an objective or professional manner. While this type of
writing is acceptable for business papers and press releases, it doesn't attract or
engage customers or even friends, for that matter.
Like A Social Butterfly - Set Your Writing Free
Loosen the chains that are holding your writing hostage and
really engage your prospective reader. Be friendly, be
interesting, be the person you would want to converse with.
Reach out to your audience and share your personality with
them. That's what people are truly interested in.
Most Readers Have Short Attention Spans
In this busy world we live in, most people multi-task even while reading, watching tv,
driving, or surfing the web. To keep your audience engaged, use a combination of
long and short sentences throughout your article. When you only write long
sentences, you make the story harder to comprehend and digest. If you aren't careful
your long sentences can slowly lull your reader to sleep. By interrupting the calming
flow with a few short sentences you attract attention to your point. You literally wakeup the reader and make it easier for them to understand your intended message.
Loyalty Matters
People tend to be loyal to other people that they like and
the same is true with business practices. Customers buy
books from authors they like, they buy cars from salesmen
they trust and they buy equipment and supplies from
dealers who support their business. If you have a big
personality don't hide it away behind corporate speak. If
people like and respect your business practices they are more likely to want to do
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business with you. Remember that most people would rather give their money to
someone they like than someone they don't, regardless of the price.
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Margaret Crum is a professional writer and editor with over 15 years’ experience
working in the advertising industry. Owner of She Writes For Me,
www.shewritesforme.com a ghost writing and editing service dedicated to helping
small business owners promote their brand through article marketing, blogging and
social networking. Contact Margaret for writing or editing services:
magcrum@yahoo.com.
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Improve Your Writing with a FREE WritersReign
Email Course
Free to readers of this article! And to be perfectly frank, free to any Tom, Dick or Harriet that
would like to sign up!
Click on the links for further details:
CREATIVE COURSE

ARTICLE COURSE
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